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Mexican Restaurante
Mariachi Night

mon. august 14th and 28th 1ive! é-9pm

happy hour every day! 3-7pn

lime margarita special $2.99

7530 Transit Rd Williamsville 565-0105

mon-thu 11am-10pm | fri-sat 11am-10:30pm | sun 11:30am-9pm
www.lastoltecas.com
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1998 BMW M3 SEDAN

PRICE: &2 205 00 COLDR: Med
STNE FP12E0 10 MILEAGE: &4 B3
Auoritic, powssr windtws and lacks, alloy i,
e imside and pel

PRICE: 515505 COLDR: Siver BTRE:
FPIE3 1 LEREE: 105852
Wew condiBon with all serace moornds. 4
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2001 TOYOTA COROLLA SE 1997 INFINITY 045

PRICE: 56,756 00 DDk Tin STHE HEG1374
MILEAGE- 8207 Excelient condiion, shick shik
v B B R PRI, FCH e cean
st wikes

1985 BEMW M3 COUPE

STEF: FPI2870 PRICE: 59 594 COLDR:
Bl INPLERGE: 74407 Huoad siali
o 1osl, ABS, baction cantsol, high

el rorrang sadan wel masnianed

2000 CHEVROLET MALIBU SEDAN

MG 51695500 DOLDR: White STIR FP230T7
MELEABE~ T2 134 Lk brand new, pst e, e bim-
g chin, Weniioner, [uakaty, o e g
Everyiting ug 1o date

PRICE: 57295 00 COLOR: GREY
STEF: E55554 MILEME: 57767
Suger chedr, ko milaage, Wb ac, beautiul
zar T a vy o poice

TOWNE. . .HOME OF THE REAL DEAL! 662:7400
3525 Southwestemn Br_:uie-.rard . {Jn:harq_:ll Park, r_ie_-.u H’un_'k_lffla?

Hours: Mon, Tue, Th Sam - 9en, Wed & Fri S9aw - Gew, Sat Sam-5em
Visit us at www. TownEAUTD. COM
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BY ANDREW KULYK
& PETER FARRELL

Tickets! Tickets! Who's Got Tickets?

> Sabres basking in ticket demand not seen since the 70s

ow! What a summer it has

been for the Buffalo Sabres.

Owner Tom Golisano has

nearly breached the ceiling of
the salary cap to sign the core of the team
to long-term deals and committing to a le-
gitimate run for the Stanley Cup; the team
officially returned to the traditional blue
and gold, but not without some bumps as
controversy brewed and one guy with way
too much time on his hands got some crazy
online petition going to challenge the new
team logo.

Then there are ticket sales. The Sabres
have enjoyed a huge spike in orders for sea-
son tickets, and combined with mini pack
equivalents have now sold more than14,000
season tickets as of this past weekend. For
comparison purposes, the team sold 7,516
in 2002-03, 6,939 in 2003-04, and 8,599 in
2005-06, the year after the lockout. Dare we
say it, but the team is now approaching the
point where they may need to cut off sea-
son ticket sales and establish a waiting list,
something not done in decades.

According to Sabres spokesman and Public
Relations Director Mike Gilbert, the team
has not reached that point. Yet. “We’re still
selling season tickets, and it looks like we’ll
have enough inventory to accommodate
everyone as we go into the season,” said
Gilbert.

Gilbert admitted that the team has not pro-
jected that far ahead in terms of cutting off
sales, establishing waiting lists, or revisiting
the policy of allowing season ticket hold-
ers to purchase additional playoff tickets.
“Obviously with 14,000 tickets we wouldn’t
have enough playoff seats for all our cus-
tomers, so that is something we still have to
consider,” said Gilbert. “I do want to stress
that season ticket holders still have absolute
rights to purchase their seats for any and all
playoff games.”

Sabres single game tickets went on sale this
past Saturday, and buyers were invited to
a special “presale” the day before, in ex-
change for signing up online at the Sabres
Web site to become a “Sabres Insider.” “Be-
ing part of this club gives the fan greater
access to the team and all sorts of perks
available on the Web site. We sold 11,000
single game tickets on Friday alone to our
Insiders,” reported Gilbert.

Managing General Partner Larry Quinn
added that the Saturday single game sales
also might have reached a record. Speak-
ing to the media around mid-day, Quinn
beamed: “Seventeen thousand single game
tickets went through the window today as of
20 minutes ago.”

While some fans might be “buddying up”
to share season tickets, Gilbert states that
most fans are taking the plunge because

season tickets are relatively cheap. “It actu-
ally makes more sense financially to buy the
season ticket and sell some games off rather
than buy, say, 20 games via mini pack.”

Team officials feel very strongly that a por-
tion of tickets should be held back for the
single ticket buyer. Said Gilbert, “Within
the hockey realm, there should always be
a block of tickets available for the casual
buyer. There are many fans who love and
support the team, buy merchandise, but
don’t have the funds or the commitment to
make such a large expenditure for tickets.
We want to always make it so they are able
to come to see a game in person.”

This past Saturday the Sabres officially un-
veiled their new uniforms at an open scrim-
mage at HSBC Arena, Nearly 10,000 fans
filled the lower bowl of the arena, and gave
the players a loud and lengthy standing
ovation as the team skated out onto the ice
to the strains of “Hurricane 2000,” the an-
them of spring’s playoff run. “I actually got
chills as the event began,” said Sabres goal-
tender Ryan Miller. “It was great to see so
many fans come out to support the team.”

Support the team? Not only were the fans
supporting the team, they were in a spend-
ing mood as well, being the first day to buy
tickets and the team store was doing a brisk
business as well. “We had a limited supply
of new logo merchandise available and we
were pretty much picked clean,” said Larry
Quinn. “Quite a few fans were placing or-
ders for their new team jersey as well.”

Gilbert’s advice to Sabres fans who want to
attend games at HSBC Arena this season
is to make their plans early and avoid get-
ting shut out at the ticket window. “The
two weekend Toronto games, November 4
and March 23 are sold out. At this point, we
have limited or single tickets available for
several other games. Our big sellers have
been games during the Thanksgiving and
Christmas holidays, Opening Night against
Montreal, the other Toronto games, of
course.”

And how about New Year’s Day against the
New York Islanders, when former Sabres
coach Ted Nolan will make his first return
to HSBC Arena, as Islander’s head coach.
“That game has sold well just being an af-
ternoon game on a holiday, but yeah, that
should stimulate some interest as well,” Gil-
bert admitted.

Both Quinn and Gilbert went out of their
way to salute local fans for their support of
the Sabres. “The fans of Western new York
and Southern Ontario have really shown
what they’re made of,” said Gilbert. Quinn
added, “We’ve come so very far in so short
a time. We’re really hoping we can build on
last season’s success.” av



Q@ AND A WITH
LARRY QUINN

This past weekend we caught up with
Larry Quinn, Sabres Managing Gen-
eral Partner, who discussed a broad
range of subjects about the team...

Did you approach this first weekend of
training camp with any trepidation, not
knowing what may happen in terms of
fan reaction? I don’t think the fans
would ever be negative towards their
team. There are a lot of kids down
here, and that’s the best thing about t.
Last year I told people that I thought
young kids really got into hockey in
Buffalo, and for a long time I thought
we were lacking that six-year-old and
12yearold who becomes hooked
for life. Corporate buyers tend to be
more fickle and they come and go but
it’s the young ones who become the
passionate fans. Many of our new sea-
son ticket customers report that their
kids have a real interest in following
the team and that was not the case a
few years ago.

Do you feel vindicated the way the
fans responded to the new uniforms?
Not even near that! I never felt bad
about the whole process so there is
no reason to feel vindicated. As to the
hijacking of the team logo before the
official announcement, looking back
today, this is the best guerilla market-
ing campaign anywhere. People were
talking about the team—there are
discussions and passions. Boy! How
do you manufacture that? It’s the best
marketing campaign you could ever
do.

Compare this experience t0 1996 when
new jerseys were last unveiled. Well
there was a lot of enthusiasm in '96
when the jerseys changed. Remember
we were also going into a new build-
ing so there was a lot of energy about
that. I just always felt that black was
not our identity, and whether people
like the logo or not, our identity is still
blue and gold and that was something
we needed to get back to.

Are you pleased with the demand
for tickets? We've already sold over
600,000 tickets, and last year, which
was a very successful year, we sold
around 650,000 tickets, so we’re just
50,000 short of reaching last year’s re-
cord. And while a number of games
are sold out or approaching that, we
still have roughly 80,000 tickets left
and hope the fans will buy them up.
But so far, so good.

Why aren’t the Sabres doing a game
in Rochester this year? Yeah, keep in
mind we’re not flying solo anymore;
the players are our partners. They
get a percentage of the revenues, so
it’s our obligation to maximize those
revenues. It was one thing for Tom
(Golisano) to say T'll take the hit from
my own wallet’, but now that wallet is
somebody else’s. And to take part in
revenue sharing we have to show rev-
enue growth. I feel bad about that,
but who knows? Maybe we can do an
outdoor game there someday.

Terrapinotation

Buffalo’s Oldest & Best Grateful Dead Shop!
+ Hundreds of [ead Stickers |

e Ao
This ten-week course will introduce '

the beginning video-maker to the fun-
damental techniques of digital video
production. The course will cover basic
camera operation, storyboarding, pro-
duction design, shot compostion, light-
ing, audio recording, non-linear editing
and DVD authoring.

Select Sound Studios

2315 Elmwood Ave Kenmore, NY 14217 : Sunfloan-b § Y Creditcards aLL&wa
716-873-2717 » wwwisslectsound.com . ' 1172 Hertel Ave., Buffalo NY 14216 + 716-874-6677

IN THE GASINO’S DEADLY WEB?

Don’t fool yourself. Casinos aren't built to make you a winner. They're built to make you a loser.
Casinos make money when you lose. They entice and trap you with the lure of free booze, VIP
perks, and prize giveaways. All because they know the longer you gamble, the more you'll lose.

Do you set a limit for yourself when you go to a casino?

Did you ever lose more than your limit because you didn’t want to stop?
What could you have done with the money you lost?

Do you keep track of how much you drop at the casino each month?
Did you ever lie to anyone about your gambling?

Did you ever steal to support your gambling?

Who else is your gambling affecting?

Go online to www.TheRealOdds.com to learn what the casinos don't want you to know.
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